


BRAND

To create a world where every
investment in modern beauty is Worth It.

MISSON

To be the go-to advisor for medical aesthetics 
decisions and purchases by making the experience 

easy, personal & trusted.

VISION



BRANDMARK

Primary Logo Primary Monogram

Secondary Logo Secondary Monogram

Our Brand Logo and Monogram are comprised of two key elements: Both logo and monogram need to be in 
midnight blue and accenting beauty mark in Fushia. The Primary iteration of both are the preferred use case and 
always placed on a clean, contrasting surface/background, with proportionate amount of breathing room for legibility. 



DESIGN ETHOS

Brand ethos is based on the circular beauty-mark and primarily used on our site and social.
Icons are neat and tidy, should be used in one-color or two-color with a simple background. 



BRAND IMAGES

USER
GENERATED
CONTENT
We think User-Generate-Content is a 
powerful tool. It has the power to validate 
our mission and evangelize our audiance. 
We share images, quotes and stories 
that directly reflect our cosmatic community. 



BRAND IMAGES

CATALYST 
OF
CULTURE
We as human beings need to realize 
that everyone has the right to live the way 
we want. When creating content from a 
journalistic point, imagery capture has a raw, 
vulnerable and unvarnished look and feel. 
With imagery is tightly cropped, the capture
should draw the viewer’s attention to the subject. 



SOCIAL ADS



EMAIL ADS



INFOGRAPHIC



DOCTOR/PROVIDER ADS



MOCKUP


